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Corporate Design

The Corporate Design is the design concept of the company and defines  
how ASC is presented.

It creates a distinctive consistent image in the public among existing and
potential customers, partners in the market as well as among employees.

The following pages serve as a guideline describing the use of basic corporate 
design elements and other tools for the external perception of ASC.

Deviating or complementary applications must be individually negotiated  
with the HQ Marketing.
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A S C  L O G O  
F O R  L I G H T  B A C K G R O U N D

A S C  M O N O C H R O M A T I C  L O G O
F O R  M U L T I C O L O R  B A C K G R O U N D S

A S C  L O G O  
F O R  D A R K  B A C K G R O U N D

A S C  L O G O  
A R E A  O F  N O N I N T E R F E R E N C E

02 Logo standards – ASC logo We record & analyze communications
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Another logo usage is the ASC logo in combination  
with the slogan „We record & analyze communications“
The slogan also can be used separately.
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03 Logo and Slogan We record & analyze communications
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03 Logo and Slogan

V E R S I O N  A

V E R S I O N  B

We record & analyze communications

The slogan can be placed left or right of the logo.

M A R C H  2 0 2 4



ASC Corporate Primary Colors

ASC Brand Guidelines 

07

04 Primary corporate colors 

A S C  B L U E

R G B  0 - 4 9 - 9 4

H E X  # 0 0 3 1 5 E

C M Y K  1 0 0 - 7 0 - 1 0 - 5 0

R G B  1 9 1 - 1 1 - 4 7

H E X  # B F 0 B 2 F

C M Y K  1 7 - 1 0 0 - 8 7 - 7

A S C  R E D

We record & analyze communications
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05 Secondary colors

P U R P L E

R G B  1 1 2 - 1 2 8 - 2 5 5

H E X  # 7 0 8 0 F F

C M Y K  5 6 - 5 0 - 0 - 0

L I G H T  B L U E

R G B  1 1 5 - 1 8 4 - 2 5 5

H E X  # 7 3 B 8 F F

C M Y K  4 8 - 1 8 - 0 - 0

B R I G H T  R E D

R G B  2 1 4 - 3 0 - 7 1

H E X  # D 6 1 E 4 7

C M Y K  1 0 - 1 0 0 - 7 0 - 0

We record & analyze communications
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Both Fonts, Manrope and Roboto are only mandatory to apply in ASC marketing materials such as website, roll-ups, banners, 
brochures, OnePagers, PowerPoint Presentations etc.
The fonts do not need to be applied on materials such as internal documents, e-mails, contracts, offers/order confirmations/
invoices, tutorials, and the entire compliance documentation (c.f. MMVA-4722).  
The standard font color is your system standard for this type of documents, typically black.
For further questions do not hesitate to contact your marketing department.
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06 Typography

Primary Typography  
MANROPE Family

DOWNLOAD: https://fonts.google.com/specimen/Manrope

Secondary Typography – for long text paragraphs 
NOTE: MS Word documents should only use Roboto font 

DOWNLOAD: https://fonts.google.com/specimen/Roboto

Manrope Extralight Light  
Regular Medium Semibold  
Bold Extrabold

Roboto Light
Roboto Regular

We record & analyze communications

M A R C H  2 0 2 4

https://fonts.google.com/specimen/Manrope


ASC Brand Guidelines 

10

07 Use of images 

ASC uses its own images to represent content, topics,  
products, working environments in the different markets.
The images often contain people, also especially in work
situations, to convey an emotional atmosphere and closeness.

S E M I  T R A N S P A R E N T  C O L O R  A R E A  I S  P L A C E D  O V E R  T H E  I M A G E .

A S C  D A R K  B L U E  # 0 0 3 1 5 E  
T R A N S P A R E N C Y  4 2 % ,  

 
P E R C E N T A G E  D E P E N D S  O N  T H E  I M A G E ,  

F O N T  C O L O R  W H I T E .

We record & analyze communications
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08 Basic Icons

Icons are illustrated in a simple comprehensive way in an outline 
graphic style to be aligned with the new visual identity guidelines.

More to be developed.  

We record & analyze communications
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09 PPT Templates

Please use the PowerPoint master templates provided.
There are masters for pages with a white and dark background.
Don’t use images as background.

We record & analyze communications

S U B H E A D L I N E

Headline in 
Two lines

We record & analyze communications

D A T E  Y E A R

Lorem ipsum dolor sit amet, consectetur adipiscing elit,  
sed do eiusmod tempor incididunt

Lorem ipsum dolor sit amet, consectetur adipiscing elit,  
sed do eiusmod tempor incididunt

Lorem ipsum dolor sit amet, consectetur adipiscing elit,  
sed do eiusmod tempor incididunt

Lorem ipsum dolor sit amet, consectetur adipiscing elit,  
sed do eiusmod tempor incididunt
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09 PPT Templates

HOW TO USE:

- when opening the document
 turn on guides visibility

- please keep all content inside  
 the area marked by red lines

- keep headlines in max two lines
 inside box provided

- use bullet points provided inside
 the document

-- DO NOT use images as backgrounds

-  use only white text or all-white logo    
 on images if needed 

We record & analyze communications

S T A G E  F O R  C O N T E N T
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R E C O R D I N G  I N S I G H T S  L O G O

R E C O R D I N G  I N S I G H T S  +  A S C  L O G O

A S C  B L U E

R G B  0 - 4 9 - 9 4

H E X  # 0 0 3 1 5 E

C M Y K  1 0 0 - 7 0 - 1 0 - 5 0

R G B  1 9 1 - 1 1 - 4 7

H E X  # B F 0 B 2 F

C M Y K  1 7 - 1 0 0 - 8 7 - 7

A S C  R E D
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R E C O R D I N G  I N S I G H T S  L O G O  
F O R  D A R K  B A C K G R O U N D

R E C O R D I N G  I N S I G H T S  L O G O
F O R  M U L T I C O L O R  B A C K G R O U N D S

R E C O R D I N G  I N S I G H T S  L O G O
A R E A  O F  N O N I N T E R F E R E N C E

R E C O R D I N G  I N S I G H T S  L O G O
M I N I M U M  S I Z E

P R I N T :  5  m m

R E C O R D I N G  I N S I G H T S  L O G O
M I N I M U M  S I Z E

D I G I T A L :  1 5  p x
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Thank you!

For more information and materials contact:  

ASC Headquarter Marketing 
marketing@asc.de


